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A|E|C marketing and business development professionals are a curious 
breed. They are constantly exploring the built environment, have an 
insatiable appetite for business and can re-invent themselves, much as 
the caterpillar transforms into a butterfly. In a herd, they stand out as 
hunters, scouts and harvesters of design, engineering and construction 
opportunities.

From the fall of 2012 through the spring of 2013, this field guide 
documents the mental and social habits of the Greater Cincinnati SMPS 
chapter, which is comprised of 86 rainmakers and a host of member 
prospects.

Demonstrate the chapter’s ability to provide creative educational opportunities 
based around the six Domains of Practice to members including CPSM 
certification/ recertification, minority, and diversity focused events (10)
Educational Opportunities
The 2012-2013 program year had several firsts, including:

 • First joint programs with:
 - SMPS Columbus
 - Greater Cincinnati and Northern Kentucky Chambers of 

Commerce
 - CREW (Commercial Real Estate Women)

 • First ‘Bringing Back the Best of Build Business’ event
 • First education series that integrated speakers from both inside and 
outside the A|E|C industry

 • First CPSM scholarship
 • A record-setting average attendance of 76 at our monthly lunch 
programs compared to 49 the previous year, including an all-time 
high attendance of 109 at our Infrastructure program.

 
At our ‘Bringing Back the Best of Build Business’ program [Addenda 
1A], attendees learned the best from what was offered at the SMPS 
National Conference in a rotating roundtable format. Later in the 
fall, we held a book program jointly with the SMPS Kentucky chapter 

as well as the local CREW chapter [1B]. Josh Miles spoke on brand 
development and offered his book Bold Brand to attendees. 

“I had some terrific takeaways from his presentation that were immediately 
valuable to my position and my firm’s current rebranding process.”  
- Bold Brand program attendee 

In the spring, we are holding a six-part education series called 
‘Exploring the Six Domains of Practice [1C]. This appealed to those who 
were pursuing CPSM certification as well as those who simply wanted 
education in their field of expertise. 

To liven up this series and to give attendees a broader perspective, the 
Education Committee secured two speakers for each domain both inside 
and outside the A|E|C industry. Outside companies invited to speak 
included: InfoTrust, Topic Design, The Agar, Powerhouse Factories and 
TheWebsiteProject. In past 
years, the attendance at 
our spring education events 
was respectable but small, 
despite being free of charge 
to members. This year, 
attendance at each event 
increased by a minimum 
of 100 percent, due to the 
creativity of the programs 
and the quality of the 
speakers. 

 “The information provided 
was relevant and practical 
and can be immediately 
applied to how we present 
ourselves online.”  
-Vivienne Bross, Turner

CPSM certification/recertification
GCSMPS provided 20 CEUs for CPSM recertification in addition to 
CEUs for AIAs. At least one GCSMPS member is taking the CPSM exam 
this year. In addition to our traditional educational opportunities, for 
the first time we offered a CPSM scholarship as part of our 
Marketer of the Year award [1D]. 
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Monthly Luncheon Programs  
GCSMPS launched the 2012-2013 
program year with a well-attended Higher 
Education panel program [1E]. Other 
panel programs included: Government 
[1F], Infrastructure [1G], Shale [1H] and 
Healthcare [1I]. The average attendance at 
these programs was 76, compared to 49 
the previous year.

Minority and Diversity Focused Events
In addition to the fall education event 
held in partnership with CREW (Commercial Real Estate Women), our 
Healthcare Panel program featured executives from area hospitals, 
one of whom spoke exclusively about supplier diversity. To encourage 
disadvantaged firms to attend, we allowed them to attend at the 
member rate. This program gave MWDBE firms the opportunity to 
network with one another as well as with majority firms and panelists.

Networking opportunities (5)
GCSMPS has provided over 25 hours of networking opportunities in 
the 2012-2013 year thus far, a five percent increase from last year. 
In addition our chapter has four social networking outlets, including 
LinkedIn, Facebook, Twitter and mySMPS.

After each monthly luncheon program, we reserve the banquet room 
for one additional hour so members can network with clients and 
colleagues [1J]. Networking is the centerpiece of the December Holiday 
luncheon, which was augmented by 
having members visit booths during 
the Vendor Expo held in conjunction 
with this event [1K].

Throughout the year the Membership 
Committee held free networking 
events, beginning with a Happy 
Hour immediately following our new 
member orientation [1L]. For the 
fourth year in a row, our Winter 
Wine Tasting welcomed members and 
prospects for a fun, social evening 
[1M]. Our May program will have 

another Happy Hour directly following a tour of Cincinnati’s new 
Horseshoe Casino. 

Our 30th anniversary gala will also offer a formal opportunity for 
attendees to network at a premier industry event, specifically with 
Keynote Speaker Milton Dohoney, Cincinnati City Manager, and Ron 
Worth, SMPS CEO. 

This summer, GCSMPS is partnering for the first time with Associated 
Builders and Contractors’ Emerging Leaders Group to host our 19th 
annual golf outing [1N]. This day-long networking session should 
attract 120 golfers, up from 62 in 2012. Our goal is to have 30 
foursomes registered to play on June 20.

Program/events targeting diversified career tracks from coordinator to CMO (5)
Part of our strategic plan is focused on educating our members around 
the Domains of Practice. We specifically planned our six-part Education 
Series on the six domains, which inherently address issues important to 
coordinators, managers, business developers and CMOs [1C]. 

“I loved last week’s presentation - Jason’s a great guy and Michael was really 
informative. I actually learned very practical things that I can easily apply 
to my Job.” - Elizabeth Baron , Schaefer

The Programs Committee set a 2012-2013 goal to devote monthly 
programming to client-focused events in order to draw business 
developers, CMOs and principals. For example, our Healthcare Panel 
program allowed members to bring their boss at the member rate. Our 
Infrastructure Panel program attracted a wide range of career tracks, 
and brought in many non-members. In summary, this year we offered:

 • 10 programs covering Domain 1
 • 3 programs covering Domain 2
 • 13 programs covering Domain 3
 • 6 programs covering Domain 4
 • 3 programs covering Domain 5
 • 9 programs covering Domain 6

Full details of programming can be found in the addenda [1O].

Average luncheon 
program attendance 

49in 

2011-1
2

76  

in 2012-1
3
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Chapter plan/goals and progress on achieving them (e.g., strategic plan, action 
plan, challenges overcome).  (6) 
There have been many great explorers in our chapter’s 30-year 
history. These people have made great strides and impacted the world 
around us. This year we encouraged our members to EXPLORE the 
many benefits that GCSMPS has to offer. By doing so, our members 
embraced the networking, education and professional development 
opportunities that SMPS provides. Our achievements include:

 • Creating a three-year chapter strategic plan 
 • Increasing membership involvement to promote retention
 • Increasing chapter revenue via a small program rate hike and a 30 
percent increase in sponsorships

 • Promoting CPSM certification with education events that focus on 
the six Domains of Practice 

 • Exploring joint programming and networking opportunities with 
other SMPS chapters and A|E|C organizations.

 
We engaged National Board Member Paula Ryan, FSMPS, CPSM to 
facilitate our first ever strategic planning session. The chapter had been 
soaring to greater heights; now all we needed was to chart the course 
for the future. Our vision for the strategic plan was to build consensus 
on chapter direction, define goals, objectives, and tactics for chapter 
committees, and to provide continuity for chapter leader transitions. 
This plan will benefit current and future members as we navigate the 
chapter to places we may not have thought possible [2A and 2B].

Understanding the importance of retaining members, we actively 
engaged all of our new members and also reached out to many 
current members. New members were offered a mentor and were also 
encouraged to EXPLORE committee involvement. Of our eleven new 
members for the 2012-2013 program year, six are currently involved 
in chapter activities. Of our 25 new members for the 2011-2012 
program year, 19 are currently involved in chapter activities. 

In celebration of our chapter’s 30th Anniversary, we have 
invited SMPS CEO Ron Worth to serve as master of ceremonies for our 
annual awards gala. As a part of the festivities, Ron will be joining us 
for our last official board meeting of the year, and will also be meeting 
with other members of our chapter while in Cincinnati.  

To recognize the valiant efforts of our board of directors, one board 
member is acknowledged at each board meeting by “Passing the 
Success Stick.” It is given to a board member who went the extra 
mile the previous month, had a successful event, or took time to help 
another board member. The success stick made its rounds to every 
board member, showing that each person EXPLORED their abilities 
and gave it their all. This appreciation gave the board the extra push 
needed to reach their goals. 

While the board celebrated many successes, we also had our share of 
challenges:

 • one changed jobs and moved to another chapter
 • one resigned from her place of employment
 • two took maternity leave earlier than anticipated
 • one is resigning from the board after five years of service
 • one got a promotion and will be heading to another chapter. 

In all, the board pulled together when needed and committee 
members stepped in when positions were temporarily or 
permanently vacated. 

  Mission and vision statements developed  
  during our strategic planning session: 

Mission 
To serve as the regional resource for professional services 
marketers by teaching members to cultivate strong client 
relationships and to serve as the premier education provider. 

Vision 
Premier professional services firms recognize SMPS as their 
primary resource for education and the most trusted resource 
for building business and achieving success.
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Leadership development and training/mentoring  (board members, committee 
members, and successors) (5)
With 40 percent new board members, a full day retreat was held in 
July followed by a half day retreat in August. We’ve continued the 
use of our Consent Agenda in order for all board members to provide 
their feedback prior to board meetings and to make the best use of 
our time. One-on-one calls between new and seasoned board members 
(President, President-Elect and Past President) were held once a 
month. New board members had the opportunity to ask questions, be 
mentored and provided with direction.

Our chapter has continued to use mySMPS for continuity amongst 
the current board as well as for future leaders to use as a resource. 
Historical data is captured and used for incoming board members.  

Our President-Elect has attended one of each committee meeting 
during the year in order to develop a well-rounded understanding of 
each. Rising stars and future leaders are noticed among the committee 
members, and two stepped into board positions during the course of 
this year to fill in due to career changes and maternity leaves.

Finally, our chapter has taken the initiative to begin planning for 
2013-2014. We held an initial programs planning session this April 
and are hosting a brainstorming session in May which will include 
members diverse group of A|E|C disciplines and career levels.  

Recognition of members’ achievements, achievements in SMPS and/or in their 
firm (e.g., chapter marketing communication award, outstanding member/
volunteer, etc.) (4)
Members are recognized on a rotating basis at our luncheon programs; 
new members and mentor/mentee pairs are featured in our electronic 
communications. We also recognized Cynthia Jackson, FSMPS, CPSM in 
our e-newsletter for being published in Marketer with her book review 
of The Hidden Wealth of Customers [2C].

In addition to recognizing members for 5, 10, 15 and 20-year 
membership milestones [2D and 2E], we gave special recognition to 
Donna Wirth in honor of her retirement from member firm GOP 
Limited. Long-time colleagues paid tribute to Donna at our December 
Holiday program, and a ‘live’ scrapbook was available for members to  
take Polaroid photos of themselves to insert into the scrapbook along 
with a congratulatory message to Donna for posterity [2D]. 

For the past six years at our annual Threshold awards gala, GCSMPS 
has recognized volunteers who have distinguished themselves by serving 
the organization and going above and beyond the call of duty. These 
awards have been developed to honor those who have fully EXPLORED 
how they can use SMPS to improve their firm’s ROI and their own 
professional development.  

At our seventh annual gala, we are celebrating our chapter’s 30th 
Anniversary [2F]. To pay homage to the past 30 years, GCSMPS 
created new ways to recognize valued members. This year we have 
two main awards and one recognition award. In addition, we will be 
recognizing all past presidents, chapter founding members, and 138 
firms who have been members of GCSMPS over the past 30 years. Our 
gala is scheduled for May 30, 2013. We are thrilled to have Ron Worth, 
SMPS CEO, as our emcee and expect to have 75-100 guests.

Our traditional awards will be judged by a guest panel made up of 
media leaders, local chamber leaders and national SMPS delegates. 
These judges are kept confidential until the awards gala. Using outside 
judges allows for more awareness about 
SMPS and protects the interests of the 
nominee. The traditional awards include:

 • Marketer of the Year – The Explorer 
of the Year is a member who has risen 
above others by setting new standards 

Past chapter leaders paid special tribute to long time 
member Donna Wirth in honor of her retirement.
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of achievement in the industry and has gone above and beyond the 
call of duty with chapter involvement [2G].

 • The Flying Pig Award – A Junior Explorer is a newer member of 
the chapter who has gone the extra mile both in the member’s firm 
and with involvement in the chapter [2H].

 
We will also formally recognize the Trailblazers of GCSMPS. A 
Trailblazer is a ‘lifetime achievement award’ for a veteran member 
of the A|E|C profession who has made significant and innovative 
contributions to the firms for which he/she has worked, and who has 
mentored or inspired others in the profession. A Trailblazer must have 
a career or employment in the A|E|C industry, have been a past or 
present chapter member, and have been in the profession for at least 
10 years. The Trailblazer must be nominated by another member 
and the Leadership Advisory Council of GCSMPS will select up to six 
recipients of this award [2I].   

Engagement of past chapter leaders and experienced members (e.g., past 
chapter presidents, Fellows, etc.) (3)
GCSMPS’ past chapter leaders and experienced members were 
heavily involved throughout the year in several ways, including all 
Past Presidents who are still GCSMPS members. During 2012-2013, 
experienced members were paired with mentees, participated on 
committees, moderated and even led programs. Highlights include:

 • Paula Ryan, FSMPS, CPSM facilitated our first-ever chapter 
strategic planning session [2A]

 • 22 experienced members were paired with newer members for our 
Ambassador/Protégé mentoring program.

 • For our 30th Anniversary Gala, we heavily engaged past leaders on 
the Gala Committee. Past chapter leaders are helping plan the event 
and developed criteria for the newly-created Trailblazer Award. 
GCSMPS’ Leadership Advisory Council will be part of judging the 
Trailblazer Award, and a SMPS national chapter delegate is on the 
judging panel of our other achievement awards.

 • Past Presidents/Veteran Member Involvement [2J]:
 - Jason Ulmenstine, Lindsay Wilhelm, Bethany Rustic-Smith, 

CPSM, along with 2012-2013 Board Members, spoke at our 
new member orientation 

 - Cynthia Jackson, FSMPS, CPSM, Lindsay Wilhelm, Bethany 
Rustic-Smith, CPSM and Melissa Lutz, FSMPS, CPSM shared 

takeaways from the Build Business conference at our ‘Bringing 
Back the Best of Build Business’ event 

 - Melissa Lutz, Bethany Rustic-Smith, Jim Hahn and Nancy 
Goins, CPSM comprise our Leadership Advisory Council

 - Jason Ulmenstine, Melissa Lutz and Laurie Buckman were 
featured speakers during our ‘Exploring the Six Domains of 
Practice’ Education Series. We continued to collaborate with 
nearby chapters by having SMPS Columbus Past President Mike 
Totsch speak on Marketing Plan during this series. 

 - Melissa Lutz and Liz Zimmer are helping plan the 2013 
Heartland Regional Conference: Melissa is the Steering 
Committee Chairperson and Liz is the Treasurer. 

 - In addition to serving on the Programs and Gala Committees, 
Melissa Lutz co-chaired the Programs Committee for 2012 
Build Business.

 
Collaboration with other chapters and industry associations (2)
GCSMPS proactively engaged neighboring SMPS chapters in addition 
to teaming with our partner organizations and local chambers of 
commerce for four events during the course of the 2012-2013 year. 
We formed new partnerships as well, namely with Associated Builders 
and Contractors. Events included:

 • ‘Bringing Back the Best of Build Business’ with SMPS Columbus 
 • Bold Brand book program with the SMPS Kentucky chapter as well 
as the local chapter of CREW (Commercial Real Estate Women) 

 • Annual Golf Outing with ABC’s Emerging Leaders Group
 • Joint program: Shale (Fracking) program with the Cincinnati 
Regional and Northern Kentucky Chambers of Commerce
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Demonstrate the chapter’s ability to retain members and the results (6)
Over 50 percent of our members have joined since 2009, so the 
GCSMPS Membership Committee focused on member retention during 
these critical years. To commemorate our chapter’s 30th Anniversary, 
we designed and ordered a messenger bag emblazoned with a special 
SMPS 30th Anniversary logo. We distributed 91 bags to members 
throughout the year, including at the new member orientation, holiday 
program, and two highly-attended monthly programs. Other bags were 
delivered to members’ offices by the Membership Committee [3A].

We encouraged our new members to EXPLORE 
committee involvement, as it is integral to 
member retention. Members lent their time and 
talent to various tasks, including photography 
at our events, updating our website and finding 
program speakers. A healthy 60 percent of 
the GCSMPS member base is actively engaged 
in committees, mentoring and other volunteer 
capacities.

In an effort to retain members, the Membership 
Committee calls members at their 90, 60 and 
30-day drop dates. Payment plans are explained 
to those who may be paying for memberships 
out of their own pocket. The committee suggests 
ways to become more involved in order to get 
the most out of membership, if someone has not 
been very engaged previously.

Membership also works with the Programs 
and Communications Committees to see that 
new members are recognized at monthly 
luncheon programs as well as in electronic 
communications. 

Demonstrate the chapter’s ability to recruit members and the results (6)
Each membership committee person acts as an ambassador at our 
monthly luncheon programs by reviewing the attendee list in advance 
to seek out non-members. They specifically welcome non-members, 
introduce them to others and help make them feel comfortable at our 
events. After each event, the committee follows up with non-members 
to share information on joining the chapter and its benefits. The 
committee also generated a ‘SMPS Membership Benefits’ handout to 
follow up with non-members [3B].

GCSMPS had not held a formal membership drive since the recession. 
Our Membership Committee held a membership drive from November 
2012 to February 2013 [3B]. The 
committee met monthly to set targets 
for the drive, and each committee 
member set aside two hours per month 
to call prospects. Twelve prospects were 
aggressively pursued during the drive, 
with eight joining, a net of 67 percent. 
The volunteer who recruited the most new 
members received a Kindle Fire HD. Our 
Membership Chair went on to participate 
in SMPS’ March Membership Madness 
drive; 80 percent of this year’s new 
members joined as a result of these drives. 

New member Melissa Putnick got 
immediately engaged on the Communications Committee after 
orientation by becoming our designated photographer. Seeing her talent 
in this area, our Communications Chair tasked Melissa with creating 
a new recruitment video, something that hadn’t been updated since 
2009. The video can be viewed here: http://youtu.be/8kAGmcjTUlY 
and is also on a flash drive included with this submittal.

Chapter membership mentoring program (4)
Our President-Elect implemented a more formal mentoring program 
than the previous two years. After mentor and mentees were matched, 
they were given information on one another, directions on next 
steps to initiate contact, and a list of discussion topics to get started. 
The “Ambassador/Protégé” program kicked off at the August 
new member orientation; several pairs met directly after the 
orientation at the Happy Hour that followed [3C]. 
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Twenty-two Ambassador/Protégé pairs made contact in the fall 
and met throughout the year, a dramatic increase of 275% from 
the previous two years. The President-Elect kept in touch with the 
pairs periodically to check in and to encourage them to attend events 
together [3D]. Throughout the year, pairs were featured in our 
electronic communications [3E]. The Ambassador/Protégé program has 
been one way GCSMPS has increased involvement from members who 
have been less engaged in prior years. 

New Member Orientation (4)
Fifteen new members attended a two-hour orientation in August, 
which was led by seven current and past chapter leaders [3C]. Topics 
discussed included SMPS and GCSMPS history and structure, the 
Domains of Practice, SMPS resources, conferences and seminars, the 
benefits of earning CPSM certification, and other ways to get the most 
from SMPS membership. For those who were unable to attend, the 
orientation was videotaped and made available on mySMPS [3F]. 

30th Anniversary messenger bags were given to new members, as well 
as promotional items and a flash drive with the orientation materials, 
a member directory, chapter by-laws, and our Annual Report. A happy 
hour followed orientation, so new and veteran members could network 
and Ambassador/Protégé pairs could connect.

Effective use of chapter web site (4) 
The GCSMPS website is updated monthly. The home page features 
upcoming events along with monthly and corporate sponsors. Our A|E|C 
Industry Calendar, the only one in Greater Cincinnati, allows people to 
view events our partnering organizations are hosting. The website also 
lists industry-related job offerings as a benefit to members. Useful tools 
that help marketing professionals succeed in their position are found on 
the Education page. For our chapter’s 30th Anniversary gala, a new 
webpage was created to promote the event. The page was first 
published on February 2, 2013 and has had 150 hits to date.

Goals of the GCSMPS website [4A]:

 • Publicize all chapter events
 • Encourage member involvement
 • Add benefit to chapter sponsors
 • Increase awareness of member benefits
 • Direct attention to chapter social media outlets
 • Showcase our partnering organizations’ events (Industry Calendar).

 
Social media (4)
During our strategic 
planning session, it became 
apparent we could improve 
chapter communication 
using social media. We 
used Mailchimp’s instant 
posting feature to repost 
our electronic news on 
Facebook and Twitter [4B]. 
These additional posts 
create conversation and 
raise awareness amongst 
followers. Since the start of 
the 2012-2013 program 

Mentoring bloomed 
in 2012-2013!
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year, we have increased our Facebook followers by 14 percent, and 
our LinkedIn followers by 22 percent, resulting in a 36 percent overall 
increase in exposure.

Chapter newsletter/electronic news (4)
At the start of the program year, our Communications Chair 
established a formal communications plan to promote our events 
though flyers, newsletters and social media. Our goal was to offer a 
consistent brand and to increase readership, so the Communications 
Committee developed distinct messaging that followed a set schedule 
[4C].

GCSMPS completely revamped our 
electronic news by creating a monthly 
newsletter called ‘GSMPSlink’ which features 
a ‘Letter from the President’ along with a 
month-at-a-glance list of events [4D and 
4E]. In addition to GSMPSlink, we send  
weekly e-blasts with expanded event and 
registration information, other timely news 
and sponsor links. Our e-blast links directly 
to our website to promote site traffic. On average we send to 460 
people; our highest eSMPS open rate was 26 percent for the January 3, 
2013 issue, a five percent increase from the previous year. According to 
event surveys, 80 percent of attendees hear about GCSMPS events from 
this newsletter.

Marketing Materials (4)
Based on positive feedback we received 
last year, we continue to provide a 
summary sheet entitled ‘Exploration 
Report’ following every luncheon program 
[4F]. This summary highlights the key 
takeaways of the presentation and is 
emailed to all attendees, who are then 
encouraged to share what they learned 
with their boss and coworkers. This in 
turn illustrates the value of membership.

GCSMPS also places a program placemat 
at each seat for all luncheon program 
attendees [4G]. It includes speaker profiles, 

upcoming programs and a notes section for convenience. We also have 
a variety of standard marketing collateral at each program and event, 
including membership information and application forms, information 
on CPSM certification, etc. Our chapter website is another avenue 
where members and prospects can obtain information on GCSMPS.

Other marketing materials:

 • GCSMPS used our 2011-2012 Annual Report as a marketing 
piece throughout this current program year. The annual report 
showcases what the chapter accomplished in terms of membership, 
sponsorship, programming, events and philanthropy [4H and 4I].

 • A newly created video helps market GCSMPS and attracts 
prospects: http://youtu.be/8kAGmcjTUlY

 • Our Membership Chair created a summary sheet of committee 
descriptions to give to new members. This was an easy way to 
help them determine which committee was appropriate for their 
interests and skill set.

 
Membership surveys/results (methods of gaining feedback from members) (4)
At the start of the 2012-2013 program year, we wanted to ascertain 
our newsletters were being received by members and prospects. We 
sent an ‘In the know’ survey for members to respond that they were 
receiving our communications with the incentive of being entered to 
win a $30 gift certificate [4J]. 

After each luncheon program, attendees receive a SurveyMonkey survey 
to rate content, value and relevance of the program to their job. Scores 
averaged 4.2 out of 5 in each area, with the most valuable aspect being 
networking with speakers.

Prior to our Healthcare Panel program, we asked attendees to submit 
questions in advance to gain feedback and to generate interest in the 
event. 

80%  
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our events 
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5

4

3

2

1

D
et

a
il

H
a

nd
ou

ts
 

R
el

ev
a

nc
e

O
ve

ra
ll

C
on

te
nt

 8 



 
9 

Financial statement/budget including summary of assets and liabilities (7)
GCSMPS maintains financial statements on a modified cash basis. By 
working to keep receivables to a minimum and paying expenses as 
incurred, GCSMPS has been able to stay financially strong. In order 
to achieve this financial stability, each committee member developed 
a rough budget at our first 2012-2013 Board retreat. This was the 
earliest time the chapter had prepared budgets, and the exercise helped 
develop a solid financial plan for the year. The chapter also has a check 
request form which is signed by the president. This form serves the 
purpose of keeping the President informed of all expenses and provides 
documentation of expense approval. 

On a monthly basis, the board reviews the chapter’s income statement 
and cash balances [5A] with the Treasurer. The chapter has maintained 
a reserve of $100 per member and keeps excess amounts in a money 
market to earn interest. Due to the small differences in interest rates 
between CDs versus the Premium Money Market Account, we decided 
to keep excess funds in the Money Market and have it available without 
early withdrawal penalty, rather than purchase a CD.

Our strong financial track record gives us the ability to offer a variety 
of programming, to invest in members and to promote member 
retention and recruitment. 

Sponsorship program (5) 
GCSMPS reached new heights in terms of sponsorship revenue.  Our 
Sponsorship Chair developed a special 30th Anniversary sponsorship of 
$650 to celebrate this chapter milestone [5B]. This amount worked well 
as it bridged a gap between the $400 Program Sponsorship and the 
$1500 Corporate Sponsorship. 

Another first for 2012-2013 was securing our first Media Sponsor. 
The Cincinnati Business Courier agreed to provide advertising and PR in 
exchange for this sponsorship.

An unprecedented six 
corporate sponsors were 
secured for 2012-2013 
and many additional 
sponsorships, for a 
grand total of $13,875. 
This tops the already 
excellent $10,850 secured 
the previous year. The 
increase in sponsorship 
dollars is a direct result 
of implementing the ideas 
developed during our 
strategic planning last 
summer:

 • Attempt to secure 
multiple, non-competing firms for each program, i.e., one architect, 
one engineer, one contractor, etc.

 • Pursue non-members to sponsor programs that are directly 
related to their market strategies. This exposes our member base 
to “newer” firms and gives the membership committee another 
recruiting opportunity.

 • Provide each sponsor with a list of attendees after the event to 
allow for follow-up. This adds to the value proposition, especially for 
non-member sponsors.

 
Our second annual Vendor Expo was held at the December Holiday 
program, with eight vendors participating [5C]. For our 30th 
Anniversary gala, four sponsors have been secured to date. Of that, one 
is a print in-kind sponsor, one is our media sponsor, and two are paid 
event sponsors. This is a dramatic increase over 2011-2012, where we 
had only one print in-kind sponsor for our awards gala.

GCSMPS is EXPLORING a new partnership with Associated Builders 
and Contractors’ Emerging Leaders group for the 19th Annual Golf 
Outing. This strategic alignment was formed to double the number of 
golfers at this event from 60 to 120, as well as to increase sponsorship 
revenue.  

$9,197

$3,550

Sponsorships soared to new heights!
$16,375
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Efforts to invest/give back to members (e.g., program rates, stipend, or 
scholarship programs, etc.) (5)
GCSMPS re-invests in our members in a variety of ways, from offering 
several free events throughout the year, reduced member rates for 
other programs, gifts, scholarships and member incentives. This year we 
are providing nine free programs and events, which include our six-
part Exploring the Domains of Practice series. 

In addition to the 30th Anniversary bags that were distributed to 
all members, gift certificates were raffled for completing the ‘In the 
Know’ survey and for fun activities like our Passport scavenger hunt at 
our Vendor Expo [5C]. A 
Kindle Fire was given to 
the member who recruited 
the most new members to 
join GCSMPS during our 
membership drives [3B]. 

For the first time, our 
chapter scholarship 
program is being tied to 
our annual awards gala. 
The Marketer of the Year 
will receive a $300 scholarship to apply for CPSM certification or use it 
to offset the cost of either a national or regional SMPS conference. The 
Flying Pig award recipient will receive a $200 scholarship to attend an 
SMPS conference as well. This eliminated having a separate scholarship 
application for interested members, and it offered members a better 
incentive to submit an awards application.

Our chapter’s financial health enabled us to sponsor our President-Elect 
to attend the President’s Leadership Symposium, as well as to send 
both our President and President-Elect to the Build Business conference 
this summer. GCSMPS recoups the investment of sending our leaders to 
these events, as they bring back valuable lessons that benefit the chapter 
as a whole. 

Community and/or industry contributions (e.g., charitable organizations, student 
scholarships, etc.) (3)
For 13 years running, GCSMPS has 
supported the CANstruction awards gala 
event as a gold sponsor. This year, 39,319 
pounds of non-perishable foods were used 
in sculptures built by industry firms, many 
of which are GCSMPS member companies. 
CANstruction proceeds, including monetary 
donations and the canned goods used in the 
sculptures, are given directly to Cincinnati’s 
Freestore Foodbank. GCSMPS members 
attended the CANstruction awards gala to 
show their support of this worthy cause [5D].

We have a long tradition of thanking program speakers by contributing 
a nominal fee to local charities. GCSMPS has contributed $340 to 
date; the Board has approved an additional $350 in donations for the 
remaining programs and events. Charities included: 

 • Wright State University Foundation
 • Fernside, serving grieving children and their families
 • Sinclair Community College Foundation
 • Cincinnati Parks - Explore Nature
 • Summer C.A.M.P., Cincinnati’s Architectural Mentoring Program
 • SMPS Foundation

 
Charitable causes are a main focus of our annual December Holiday 
program. For the first time, we offered members the choice to make 
an online contribution when they registered for this event [5C]. This 
generated $165 in contributions to the Cincinnati Parks Foundation, a 
cause that was in line with our 2012-2013 EXPLORE theme. 

OBSERVATIONS FROM OUR EXPLORATIONS 
Many great explorers have embarked on adventurous career expeditions 
during Greater Cincinnati SMPS’ 30-year history. These travelers have 
made great strides to positively impact the built environment. This 
year we encouraged our members to EXPLORE the many benefits that 
Greater Cincinnati SMPS provides. By doing so, our members discovered 
the networking opportunities, educational benefits and business 
prospects SMPS has to offer A|E|C marketing and business 
development professionals.  
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Fun Fact: 
GCSMPS is on fertile ground; eight members 
had babies in 2012-2013 or are currently 
expecting. That is almost 10 percent of our 
membership!


